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|| Basic Intellectual Property Policies

The Intellectual Property Department’s mission is to contribute to
maximizing profits and enhancing corporate value by promoting concrete
measures together with R&D and business departments based on the following
three basic policies.

Basic Policies

1) Improve the quality and quantity of intellectual property results by
nurturing a climate of creating and utilizing intellectual property
throughout the Group.

2) Implement a policy for use of intellectual property to promote its strategic
use globally.

3) Minimize risks including infringement of others’ intellectual property rights with
appropriate surveys and by dealing properly with third-party intellectual
property rights.

|| Organization of the Intellectual Property Department

The Intellectual Property Department of Ajinomoto Co., Inc. supervises
intellectual property (patents, designs, trademarks, etc.) for the entire
Ajinomoto Group in cooperation with related departments and managers at
Group companies. In addition, Intellectual Property Expert Co., Ltd. specializes
in surveys and in maintenance and management of intellectual property rights.
Globally, the Group has resident staff in Virginia, U.S.A., specialized staff in
Moscow, and key persons designated in each country of ASEAN to handle
intellectual property-related duties together with the Intellectual Property
Department. The three bases in Japan, the U.S.A. and Russia cooperate to
secure strong patent rights, particularly in biotechnology.

|| Contribution to Business (Highlights)

(1) Trademark applications for the “c4JINOMOTO ” corporate brand logo in
English letters and Japanese characters were maliciously filed for food
products and other categories by a third party in China. Between 2006 and
2010, a third party filed applications for six trademarks in the categories of
soft drinks, tea, meat products, alcoholic beverages and the advertising
business, and Ajinomoto Co. filed an opposition against each. However, four
of the oppositions were dismissed based on a ruling that the trademarks of
Ajinomoto Co. were not widely known in China. In response to the decision,
Ajinomoto Co. offered a counterargument that presented additional
information such as articles in Chinese newspapers on its business
activities and patent litigation in China, and upon its appeal, the decision
was overturned. In 2014, the Appeal Board conclusively acknowledged the
widespread recognition of Ajinomoto Co.’s trade names in China and
rejected the registration of all the third party’s trademark applications as
unlawful applications of Ajinomoto Co.’s trade names. The Group will
continue to work for the legal protection of its trademark rights as it
increases its brand value worldwide.

(2) Ajinomoto Co. has found that the amino acid glycine has a physiological
effect that improves sleep quality by inducing deep sleep, and obtained a
patent (JP4913410) for a deep sleep disorder-improving agent containing
glycine in January 2012. However, a third party filed a request for a trial for
invalidation of the patent in May 2013. Ajinomoto Co. restricted the claim
from “deep sleep disorder-improving agent” to “slow-wave sleep inducing
agent,” and asserted the validity of the patent, upon which Ajinomoto Co.’s
assertion was accepted, and the Japan Patent Office decided to maintain
the patent in September 2014. Slow-wave sleep is the deepest stage of
sleep. This invention provides an effective method of improving the quality
of sleep as well as a feeling upon awakening of refreshment and of having
slept deeply.

|| Enhancing Intellectual Property Education

Researchers receive practical training that includes patent and document
searches using a database as well as intellectual property training based on
years of experience and career level, while marketers are given training on
trademarks. In addition, intellectual property staff conduct training at affiliated
companies overseas on the basics of intellectual property rights, methods of
exploitation, rules for indication of trademarks and other matters.

In fiscal 2014, about 40 seminars were attended by a total of approximately
1,100 participants.

Note: In this document, the Ajinomoto Group is referred to as “the Group.”
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|| IKDFE (¥F) HEF Dttt iSEF A DEs & || Impact of Ajinomoto Co.’s Patents on Other Companies’ Patents

NFUR UL (REHERX) TlF. 2014 FDHFFEEBE In the course of its patent examinations in 2014, Patent Result Co., Ltd.
[CBVTHIAHSEF A DIEEIEE & U TS S NS D2 R (C &5t (based in Taito-ku, Tokyo) compiled the number of patents in each industry that
= S~ T were cited as reasons for rejection of another company’s patent and

Le rﬁ””%ﬁ _ﬂtjiﬁﬁj jjj: :FJ{EZI 4l %\%ﬁ;btb\i‘g: & announced its “2014 Ranking of Capability to Prevent Other Companies from
Iﬁ) ° glﬁﬁ“{l_r“%fﬁb BLIRHE. ”"F'{m*ih it s LT, M Obtaining Rights Using Patents in the Food Industry” (chart below). Companies
ERFAERBTITRIMEZHREUCVDIENRERELTVET, with a large number of patents cited are advanced companies with extensive

prior art that blocks other companies from obtaining rights.

BRER HZENHSVF+052014
2014 Ranking of Capability to Prevent Other Companies
from Obtaining Rights Using Patents in the Food Industry
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Top Applicants of Published Patent Applications in Japan
(Calendar 2013)
(FEFTRERIRES 2015 &ERRK W From the Japan Patent Office Annual Report 2015)

-5 B&{t= Food Chemistry

HEEAZ NG TEE SIAENIASET
Applicant Number of Published Patents Company Name Number of patents cited
1 F1—E—#) Q.P. Corporation 73 1 BRD= (¥F) Ajinomoto Co., Inc. 349
2 ATEGH(FR) FUJI OIL CO., LTD. 56 2 FUIK—ILT 4 VIR (#) Kirin Holdings Company Limited 298
3 TBE () Kao Corporation 54 3 BERETEE ) Japan Tobacco Inc. 192
3 (RBEE Meiji Co., Ltd. 54 4 FEIXT'Z)LT (#5) MEGMILK SNOW BRAND Co., Ltd. 186
5 =5BEITJ-I7J-7A4(#) San-EiGen F.F.l, Inc. 50 5 Y KU—K—JLF ¢ > R (#) Suntory Holdings Limited 178
6 I1—/\LKEHE (#) UHA Mikakuto Co., Ltd. 37 6 (%) BB Meiji Co., Ltd. 172
7 BEFAVFTIL—T (%) The Nisshin OilliO Group, Ltd. 36 7 PHYEZIW—TFKk—ILF 1« V7 (#) Asahi Group Holdings, Ltd. 163
8 (#)ADEKA ADEKA CORPORATION 32 8 FKFLE (KF) MORINAGA MILK INDUSTRY CO., LTD. 140
9 N (k) Ajinomoto Co., Inc. 28 9 (K BERMIIL—TAt Nisshin Seifun Group Inc. 138
10 BHBSE (%) Kirin Brewery Company, Limited 25 10 ABREZE (%) Taiyo Kagaku Co., Ltd. 131
10 HwiROE—)b (#) Sapporo Breweries Limited 25 WA NT U b - UYL MEAN, BEZOREIE. NTY b - UYL MEOERICE DL,
10 BET—X (%) NisshinlEcodaling! o5 Source: Patent Result Co., Ltd.

Company names are based on the announcement by Patent Result Co., Ltd.
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