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|| Basic Intellectual Property Policies

The Intellectual Property Department of Ajinomoto Co., Inc. supervises
intellectual property for the Ajinomoto Group. Based on the following three
basic policies, the department’s mission is to contribute to maximizing profits
and enhancing corporate value by promoting concrete measures together with
R&D and business departments.

Basic Policies

1) Improve the quality and quantity of intellectual property results by
nurturing a climate of creating and utilizing intellectual property
throughout the Group.

2) Create and implement an intellectual property policy to promote the
strategic use of intellectual property.

3) Minimize intellectual property risk with appropriate surveys and deal
properly with the intellectual property rights of others.

|| Organization of the Intellectual Property Department

The Intellectual Property Department is a corporate sector that supervises
intellectual property-related matters together with subsidiary Intellectual
Property Expert Co., Ltd., resident staff in Virginia, U.S.A., and specialized staff in
Moscow. The three bases in Japan, the U.S.A. and Russia cooperate to secure
strong patent rights, particularly in biotechnology. Moreover, AJINOMOTO
PHARMACEUTICALS CO., LTD., which was split off in April 2010, has a
specialized department that formulates and executes intellectual property
strategy for the pharmaceuticals business and handles licensing.

|| Contribution to Business (Topic)

At the FY2013 Intellectual Property Achievement Awards held by the Ministry of
Economy, Trade and Industry and the Japan Patent Office, Ajinomoto Co. received
the Minister of Economy, Trade and Industry Award for excelling in trademark
exploitation as an excellent enterprise active in the industrial property rights
system. The two agencies present the awards each year on Invention Day (April
18) to recipients including the companies that have most effectively used the
industrial property rights system and contributed to its development.

To prevent the AJI-NO-MOTO® trademark, which was registered in 1908, from
becoming a generic term and to nurture a “trademark mindset,” the Group
established Regulation regarding Indication of Trademarks and other common
rules in 14 languages to be shared among affiliated companies around the world.
In addition, the Group implements trademark education by holding seminars on
trademarks at each company using educational materials. To enhance the brand,
the Group has introduced the “AJINOMOTO GLOBAL FOOD COMMUNICATION
SYMBOL” (trademark applications filed in 132 countries) and is conducting a
global brand strategy. Moreover, the Group acquired naming rights for
“AJINOMOTO STADIUM”, the first public facility in Japan to offer such rights, and
practices new methods for strengthening its corporate brand. This award
recognizes the Group’s proactive exploitation of its trademark in this manner and
its efforts to nurture and enhance its brand worldwide.

The Group will continue to proactively exploit its trademark and work to raise
the value of its brand around the world.

|| Enhancing Intellectual Property Education

To raise the level of intellectual property staff, Ajinomoto Co. sets standards in
training for the skills employees should have acquired based on the number of
years of their experience. Researchers receive training that includes patent
search and patent mapping as well as training based on years of service and
career level, while marketers are given training on trademarks. In addition,
intellectual property staff conduct training at affiliated companies overseas on the
basics of intellectual property rights, methods of exploitation, rules for indication
of trademarks and other matters. In fiscal 2012, about 70 seminars were
attended by a total of approximately 1,700 participants.

Note: In this document, the Ajinomoto Group is referred to as “the Group.” AJ-NO-MOTO'is the trademark of
Ajinomoto Co. Inc.’s umami seasoning products.
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1 SA7F > (#%) 70 FI1—E—(#) 67
Lion Corporation Q.P. Corporation

2 /LT 4R P—4"—[CH] 50 TEE (#%) 62
Novartis AG Kao Corporation

3 (t) BEZ 47 11—/ \BREHE (¥F) 45
Shiseido Company Limited UHA Mikakuto Co., Ltd.

4 AT (%) 47 AN ZEGH (%) 36
Kowa Company, Ltd. FUJI OIL CO., LTD.

5 TEE(#) 46 KD (¥5) 34
Kao Corporation Ajinomoto Co., Inc.

6 O— MR (#) 46 BidZ1UA I )L—T (#) 31
ROHTO Pharmaceutical Co., Ltd. The Nisshin QilliO Group, Ltd.

7 RIESEE (H5) 29 (%) RikE 31
Taisho Pharmaceutical Co., Ltd. ITO EN, LTD.

8 RO (#F) 26 (#) ADEKA 30
Ajinomoto Co., Inc. ADEKA CORPORATION

9 JIRITYY, 4V A—RUAFTvRIUS] 26 =RBEIT-IT7-74(#%) 29
Genentech Inc. San-Ei Gen F.F.l., Inc.

10  BEIXFEAN RRAZE 22 YR —R—ILT1 VT Z#K) 27
National University Corporation Suntory Holdings Limited

The University of Tokyo
[CHIZA X Switzerland. [USI:KE U.S.A.
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