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|| Basic Intellectual Property Policies

The Intellectual Property Department of Ajinomoto Co., Inc. supervises
intellectual property for the Ajinomoto Group. Based on the following three
basic policies, the department’s mission is to contribute to maximizing profits
and enhancing corporate value by promoting concrete measures together with
R&D and business departments.

Basic Policies

1) Improve the quality and quantity of intellectual property results by

nurturing a climate of creating and utilizing intellectual property
throughout the Group.

2) Create and implement an intellectual property policy to promote the

strategic use of intellectual property.

3) Minimize intellectual property risk with appropriate surveys and deal

properly with the intellectual property rights of others.

|| Organization of the Intellectual Property Department

The Intellectual Property Department is a corporate sector that supervises
intellectual property-related matters together with subsidiary Intellectual
Property Expert Co., Ltd., resident staff in Virginia, U.S.A., and specialized staff in
Moscow. The three bases in Japan, the U.S.A. and Russia cooperate to secure
strong patent rights, particularly in biotechnology. Moreover, AJINOMOTO
PHARMACEUTICALS CO., LTD., which was split off in April 2010, has a
specialized department that formulates and executes intellectual property
strategy for the pharmaceuticals business and handles licensing.

|| Contribution to Business (Topics)

1) For five consecutive quarters in the 2011 - 2012 period, Ajinomoto Co. ranked
No. 1 in the Food, Beverage and Tobacco Patent Scorecard™ issued
by U.S. company The Patent Board. The rankings, which were published in the
online edition of the Wall Street Journal, are a comprehensive assessment of
companies’ strengths in technology, R&D and other areas. Every 13 weeks,
The Patent Board scores companies in categories including the number of U.S.
patents granted and the number of patent citations. This is a third-party
evaluation that the technology and R&D strengths of Ajinomoto Co. are in the
top tier worldwide based on patent-related indicators.

2) Ajinomoto Co. has found that the amino acid glycine has a physiological effect
that improves sleep quality by inducing deep sleep. The company filed a
patent application based on this discovery, and in January 2012 received a
patent (JP4913410) for a deep sleep disorder-improving agent containing
glycine. This invention provides an effective way to improve deep sleep
disorders such as sleep dissatisfaction upon awakening or a feeling of too
little sleep.

3) To eliminate infringement of its AJI-NO-MOTO trademark in India, Ajinomoto
Co. filed a trademark infringement suit in September 2007, obtained written
pledges from some companies that they would quickly cease infringement,
and received a decision from the Delhi High Court accepting Ajinomoto Co.’s
claim. In August 2011, the Delhi High Court issued a permanent injunction to
the company that had not submitted a pledge. This ruling was reported in all
national newspapers in India as well as in local newspapers. In addition to
serving as a warning to other businesses, this action notified consumers of the
AJI-NO-MOTO trademark. Ajinomoto Co. will continue to take strict measures
to protect its trademarks from infringement.

|| Enhancing Intellectual Property Education

Ajinomoato Co. provides its researchers with training that includes patent search
and patent mapping as well as intellectual property training based on years of
service and career level. In addition, on-site seminars about trademark and brand
strategy are held for marketers in Japan and overseas. In fiscal 2011, about 60
seminars were attended by a total of approximately 1,300 participants.

Note: In this document, the Ajinomoto Group is referred to as “the Group.” AJI-NO-MOTO
is the trademark of Ajinomoto Co. Inc.’s umami seasoning products.
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