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Contributing to the Well-being of the Latin American Peoples 

Introduction of Ajinomoto del Peru S.A. 
 
 
 
Established in 1968, Ajinomoto del Peru S.A. manufactures and markets safe, delicious, and practical 
products under high quality standards, such as umami seasoning (AJI-NO-MOTO®), instant noodles (Aji-
no-men®), and flavor seasonings (Doña Gusta®). It currently has offices in Peru, Ecuador, Bolivia, and 
Chile, as well as sales activities in Colombia and Panama, and together with our neighbor, Ajinomoto do 
Brasil, we are serving the peoples of Latin America with our delicious products. 
 
Ajinomoto del Peru S.A. has been able to secure a high share of the domestic market for many of its 
products, starting with AJI-NO-MOTO®. In addition, the company is promoting initiatives to improve 
people's health, such as salt reduction efforts using AJI-NO-MOTO® and sales of miskísimoo®, an instant 
beverage rich in iron, vitamins, and minerals. 
 
Also, Ajinomoto del Perú S.A. has been developing many initiatives related to sustainability to protect the 
global environment, such as for carbon dioxide emissions, and accelerating our activities to reduce the use 
of various resources, such as water and plastic. 
 
In this way, the company is contributing to the well-being of the peoples of Latin America, and is developing 
activities rooted in the local community to help realize a sustainable society. We hope you will take a look at 
what we are doing. 
 
 

↓Please click on the image below to move to the video. 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 

Reference 

Official website of Ajinomoto del Peru S.A.: https://www.ajinomoto.com.pe/ 
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For further information, please contact: 
Ajinomoto Co., Inc. Investor Relations investor_relations@asv.ajinomoto.com 

 

The Ajinomoto Group will contribute to the well-being of all human beings, our society and our planet with “AminoScience” based  

on the corporate slogan “Eat Well, Live Well.” The Ajinomoto Group has offices in 34 countries and regions, and sells products in  

more than 130 countries and regions. In fiscal 2023, sales were 1.4392 trillion yen (9.9 billion U.S. dollars). To learn more, visit 

www.ajinomoto.com. 
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